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FRUGAL GREEN
is published monthly by the Star Beacon, 4626 Park Avenue,
Ashtabula, Ohio, 44004.
To advertise in Frugal Green:
Contact James Beacom at 998-2323, ext. 249.

Your feedback is important
Frugal Green is about building a local community of readers who enjoy saving money

and the planet; who understand resources are both precious and finite; who shop
locally and support home-grown service providers and businesses.
We encourage your feedback and participation:
Do you know someone who has mastered the green lifestyle, who’s a super-frugal

shopper or has learned to live better on less? We’d love to feature them in a future
issue. Give us a name and phone number and we’ll take care of the rest.
Do you have tips to share with readers, a nifty idea for living greener or favorite place
to save money? Share them with us!
By mail: Frugal Green, attention Carl Feather, c/o Star Beacon, 
PO Box 2100, Ashtabula, OH 44005-2100.
By e-mail: cfeather@starbeacon.com, include FRUGAL GREEN in subject line
By phone: 440/998-2323, ext. 297

Do you know a tightwad home when you’re inside
one? For many people, penny-pinching strategies aren’t
noticeable. However, if you’re frugal, you have an eagle’s
eye. If you visited a fellow frugalista’s home, you could
spot their frugal ways because you probably do them,
too. What in your home is a dead giveaway that you live
a frugal life?

KITCHEN DRAWER:
You might see saved
rubber bands, free sam-
ples, pencil nubs (hey,
they still have a point),
bread twist ties, folded
aluminum foil, used
birthday candles, washed plastic baggies or saved bread
bags to use for pet care. 

FREEZER: What are all those baggies? They’re filled
with overripe bananas, frozen pesto, broth, make-ahead
meals, vegetables or leftovers, of course. You’ll see meat
bought in bulk and divided into smaller meal-sized por-
tions, too. 

CUPBOARDS: There’s a full pantry. It often contains
preserved foods from a home garden and a food stock-
pile bought when items were on sale. You would notice
homemade cleaners in spray bottles and very few brand-
name foods, too. 

REFRIGERATOR: You would see reconstituted pow-
dered milk, iced tea, water, block cheese to shred,
bagged apples versus individual, and leftovers ready for
lunch the following day. You would see seasonal fruits
and vegetables (often pre-chopped), reusable containers,
a few cartons of eggs bought on sale, homemade condi-
ments, syrups and sauce, bulk yeast and maybe some
chilling cookie dough. 

SINK AND COUNTER AREA: You might see a spray
bottle of dish liquid diluted with water to spritz dishes, a
toothbrush for scrubbing, dishrags, knitted or crocheted
pot scrubbers or dishcloths, microfiber cloths or wash-
cloths versus paper towels. You would see a kitchen-
counter composter (often a coffee container reused)
and a change jar, too. Coffee drinkers will have a ther-
mos or carafe to keep coffee hot throughout the day. 

LAUNDRY ROOM: You would see the washing-
machine water set to cold. You would see a drying rack
or retractable clothesline and a laundry loot jar, too.
Another reader, Mary in Texas, shares: “My laundry
room is off the kitchen, and there are multiples of Zote
soap, Borax and Super Washing Soda, plus a big plastic
container of homemade laundry soap.” 

APPLIANCES AND HELPFUL TOOLS: Most frugal
homes have “tools of the trade” that help people save
money. A few appliances that top the list are a food
dehydrator, stand mixer and slow cooker.

Sara Noel is the owner of Frugal Village (www.frugalvillage.com),
a Web site that offers practical, money-saving strategies for
everyday living. Write to Sara Noel, c/o United Media, 200 Madi-
son Ave., 4th Floor, New York, NY 10016, or e-mail sara@fru-
galvillage.com.

Sneak a peek inside
a frugal household

Frugal Living
by

SARA NOEL

■ Set a budget and stick to it. Decide what your priority is — the dress, for example,
or the photographs — and cut everywhere else.

■ Network, network, network. Friends may be able to print invitations, make cen-
terpieces, even alter or sew a wedding dress. Some vendors offer discounts on refer-
rals.

■ Wed on a weekday or Sunday, when reception-site rents are lower.
■ Remember that clubhouses and parks are cheaper than hotel ballrooms — and that

a friend or relative’s backyard is free.
■ Choose an off-peak month.
■ Cut the guest list.
■ Streamline the invitation by eliminating liners and interior envelopes.
■ Save on postage by having guests e-mail their RSVPs. If really pressed, consider e-

vites.
■ Rent your wedding dress or buy used. Vintage and high-end thrift shops may stock

them, and there are web sites like preownedweddingdresses.com devoted to them.
■ Check pawn shops and second-hand stores for jewelry including wedding bands.
■ Fake the cake. Really. You can rent a large, icing-covered foam cake from some

bakers for the reception and serve a smaller, less expensive one without the fancy
decorations. Or go with a small cake for the bride and groom, with decorated cup-
cakes for the guests.

■ Serve brunch or lunch instead of dinner, and make it buffet, not sit-down. A cock-
tail reception is even cheaper.

■ Make your own centerpieces or, if using a florist, choose flowers that are in season
and have silk ones interspersed with the real ones.

■ Skip the band and hire a DJ or make a playlist for your iPod and plug it into a sound
system.

■ If you decide to have an open bar, limit it to beer and wine.
■ Look for photographers who offer file ownership as part of their service to save on

the cost of enlargements and reprints.
Story on Page 5

Tips for cutting the
cost of getting hitched

ON THE COVER: Mark Havel stands with the wind turbine he built using domestic and
Chinese components for his winery. Story on Page 2.
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By CARL E. FEATHER
Staff Writer

cfeather@starbeacon.com

CONNEAUT — Mark Havel has a realistic view of
wind power. He knows it would take a substantial
investment to put up turbines powerful enough to
feed a modern energy-hungry home with comput-
ers, big-screen televisions, refrigerators and air con-
ditioning.

Nevertheless, Havel, who owns Domaine
Marchele Vineyard on Keefus Road, has an interest
in living and working green. The goal for the winery
that he and his wife Michele started three years ago
is to make it as sustainable as possible, including

generating its electricity with solar and wind power.
By virtue of the topography required for good viti-

culture, Domaine Michele is on a high ridge with
excellent wind-energy potential. Shortly after
acquiring the land, Havel started investigating eco-
nomical ways to harness it.

Specifically, he wanted to power a utility building/
workshop that is isolated from the grid. Havel says
it would have cost him about $5,000 to have the
utility company hook up the building to the power
lines that run in front of his house, and he’d have a
monthly bill of at least $30.

“We need remote power, and I didn’t want to fuel

Conneaut
winery taps into

wind power with
custom-built
turbine and 

inverter system 

Going Green
a few hundred watts at a time

CARL E. FEATHER / Star Beacon

MARK HAVEL, owner of Domaine Marchele Vineyards in Conneaut, holds a flange that he had custom-machined by an Ashtabula shop. The flange
helps pull together Havel’s wind-power system for his vineyard utility building that he’s offering as a package to others interested in small systems.

See WIND, Page 4
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that with gasoline,” he
says. “We have wind year-
around here, which is why
we decided to start with
this.”

Havel’s research for
green, economical solu-
tions led him to China,
where production costs
for just about everything
are lower. He found there
a magnetics firm that pro-
duces an alternator for
wind turbines. When driv-
en by a wind speed of 18
mph, the alternator can
put out 1,000 watts at 60
volts. 

The unit’s price was

attractive;  Havel decided
to purchase three of them
to take advantage of lower
shipping rates and have
redundancy in his system.
He also purchased from
the Chinese firm an invert-
er/ control unit to convert
the power to 120-volt AC
line voltage.

Other parts of the sys-
tem — five heavy-duty
lead-acid storage batteries,
a mounting pole and the
flange to attach the alter-
nator to the pole — were
located domestically. 

The flange was custom-
machined by B&B Preci-
sion Machining in    Ashta-
bula. “I got the (alternator
housing’s) dimensions from
the Chinese by e-mail, and

within a couple of days
(Danny Moore) had these
plates cranked out. He did
a very nice job,” he says.

Havel reasoned that it
would be less expensive to
find a source of poles
domestically, and he was
right on the money.

“I found a supply of park-
ing light poles in North
Olmstead and put together
a working model,” he says. 

With help from his son,
Havel raised the pole and
alternator Sept. 6 and
secured them to a con-
crete pad poured on a
knoll a couple of hundred
feet above the utility build-
ing. Havel used rebar and
about 1.5 tons of concrete
mix to make sure the pad
would be robust enough
to handle strong winds.

Havel used 12-gauge
underground wire to get
the power from the tur-
bine to the batteries,
which are stored in the

utility building.There’s no
connection to the grid.

The power from the
alternator charges the bat-
teries; the inverter con-
verts the DC power to
alternating current at a
voltage that can be used
by power tools, lights and
other relatively low-de-
mand appliances. If the
wind turbine overcharges
the batteries, circuitry in
the Chinese-made invert-
er/ controller siphons it off
to a bank of halogen light
bulbs.

Havel is just beginning to
test his multinational do-it-
yourself power plant. He
would like to have, at a
minimum, two or three of
the wind turbines feeding
battery packs and invert-
ers. He said the increased
capacity is one reason, but
so is redundancy. If one of
the turbines is hit by light-
ing or otherwise becomes
incapacitated, he’ll have a

backup.
The inverter/ controller is

also set up to handle solar
power input, and Havel
may investigate that as
another source of renew-
able energy for his winery.
That building is planned for
another hill on property he
owns a short distance
from his original vineyard.

Havel is interested in
developing a business of
selling the wind-power kits
and has done some test
advertising on Craig’s List.
His price is $2,195 for the
complete kit, substantially
lower than what other
wind turbines cost, but he
has not had any serious
takers.

His goal is to fine-tune
the various components so
they work together effi-
ciently and outsource as
many of the components
to U.S. companies as pos-
sible.

“We’re taking something
somebody has already
worked on (the alternator)
in China and adapted it to
something we can do
here,” he says. “It’s think-
ing outside the box.”

To learn more about
Havel’s kit, e-mail him at
broussailles@hotmail.com.

Wind
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More brides make
weddings lovely
for less money
By ANA VECIANA-SUAREZ
McClatchy Newspapers

MIAMI — Andrea Guzman chucked the sit-down din-
ner for a cocktail reception. Marie Williams Barnes
recruited a friend to design her wedding invitations. And
Cindy Rodriguez won’t be hosting her party at the hotel
she first chose but at a less expensive clubhouse.

As the recession lingers, brides are trimming guest lists,
crafting their own favors, slashing flower budgets and
doing without the open bar. Sure, love blooms in hard
times, but nuptials are less lavish.

“Since last year we’ve seen more and more girls cut-
ting back or preparing more of their own things for their
weddings,” says Monica Vega of Sapore Group, a wed-
ding and events planner in Miami. “They’re looking at
their budget and thinking that’s money that can go for
their mortgage or used to buy a house.”

Tying the knot has never been cheap, but spending for
The Big Day is falling. The average U.S. wedding cost
about $21,800 in 2008, a drop of almost $7,000 from
the year before, according to the market research com-
pany Wedding Report. Of course, spending varies wide-
ly, and a splurge in one community may be considered
thriftiness in another.

For example: Outlays compiled by costofwedding.com
have ranged from $10,609 to $17,848 so far this year in
Hialeah, Fla., while in Key Biscayne, Fla., couples have
spent as much as $99,695.

Even if a family can afford a six-figure wedding, over-
the-top festivities are out of fashion.

“You can’t be too lavish in these times,” says Steve
Levine, business manager for Jose Graterol Designs,
which does high-end flower arrangements. “Even if the
bride wants certain arrangements and has the money to
spend, it can’t LOOK over the top.”

Bill Hansen of Bill Hansen Catering says business is
down, the worst since he launched his business in 1980.
While bookings remain strong, the average price per
plate has dropped by about 20 percent. Couples are
choosing chicken instead of beef and opting out of more
expensive venues.

“Brides,” he says, “are very much in the driver’s seat.”
Photographer Michael Murphy, who has run his own

studio and gallery in Fort Lauderdale, Fla., for 19 years,
echoes the sentiment. As competition turned fierce, he
dropped his prices by 20 percent in January and restruc-
tured his packages so couples can make an initial com-
mitment and decide later whether to buy an album.

“I don’t want money to be an issue and I wanted to be
preemptive,” Murphy says. “Couples are more budget-
conscious these days.”

They have to be; love offers no immunity from layoffs
or salary cuts.

See BRIDES, Page 7
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By CARL E. FEATHER
Staff Writer

cfeather@starbeacon.com

If you are a homeown-
er who is delinquent
on your mortgage

payments, there’s a good
chance you’ve been ignor-
ing the notices from your
lender.

Kathy Sandella, who
heads up the housing pro-
gram at Catholic Charities
of Ashtabula County, says
you really need to open
that envelope and pay spe-
cial attention to the HUD
notification.

“Every person who falls
behind on his mortgage is
supposed to be referred to
a HUD counselor; all have
the right to free counsel-
ing,” says Sandella, who is
that counselor for Ashtab-
ula County.

Sandella steps in as the
homeowner’s advocate in
the foreclosure process.
She helps the homeowner
develop a budget and,
based upon how much
room there is in that

budget for a house pay-
ment, asks the lender for a
loan modification to fit the
payment.

Increasingly, however,
Sandella is finding it diffi-
cult to get those modifica-
tions because the homes
are worth significantly less
than what’s owed on them
and the debt level of con-
sumers is so high.

“People have become
very comfortable with
debt,” says Sandella.

National statistics bear
out that comfort level and
its impact. Forty-three
percent of Americans
spend more money than
they earn. And one in
seven carries 10 or more
credit cards.

Ironically, Sandella often
encounters consumers
who are current on their
credit cards but months
behind on their mortgages.
The reason: They know
credit card companies will
sock them with huge fees
and higher rates if they slip
into delinquency on those
payments. Sandella says it’s

an example of the misguid-
ed “common sense” that
clouds consumers’ thinking
when they get into a finan-
cial bind. It’s also the kind
of thing Sandella helps con-
sumers sort out.

“What we are finding is
that very basic common
sense is sometimes not
basic common sense,” she
says.

Even if you are just think-
ing about buying a home,
Sandella can offer financial
counseling to make sure
you can afford the house
you are considering and,
thereby, avoid becoming
part of the county’s fore-
closure statistics down the
road.

Those numbers trouble
Sandella. She says 209
sheriff sales of foreclosed
Ashtabula County proper-
ties were scheduled for
the period May 4 through
Oct. 19.

“It was huge, and we’re
seeing them go up every
year,” she says of foreclo-
sures in the county.

Sandella says unemploy-
ment is frequently a factor
in people losing their
home, but those kinds of
cases can also be success-
fully resolved if homeown-
ers get involved with coun-
seling before they reach a
crisis point. She said some-

one who is just a month
delinquent on the mort-
gage payment, such as the
result of waiting for unem-
ployment benefits to kick
in, can usually get assis-
tance from a grant pro-
gram.

The Home Rescue Fund
offers up to $5,000 in
mortgage assistance for
people who are laid off, if
certain stipulations are
met.

Sandella says once mort-
gage payments are five to
12 months delinquent,
there is little that can be
done. And increasingly,
those are the kinds of situ-
ations walking through

FORECLOSURE?
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KATHY SANDELLA looks over a rack of literature about
consumer credit issues. She heads up the housing pro-
gram at Catholic Charities in Ashtabula and can provide
financially troubled homeowners with counseling and
intervention services.

See FORECLOSURE, Page 7
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Catholic Charities’ door.
Further, she says lenders
have also become less
cooperative in working out
modifications than they
were when the govern-
ment first started pressing
them to bring the foreclo-
sure crisis under control.

She feels that financial lit-
eracy is an important step
toward helping consumers
solve the crisis they helped
create. One of the com-
mon factors she sees with
troubled homeowners is a
history of refinancing to
pay off credit cards, bills
and finance home im-
provements. 

“If you have to refinance
every couple of years for

$10,000, you are not mak-
ing it,” Sandella says.

She calls refinancing “the
first step to possible fore-
closure” because she rare-
ly sees a homeowner
who’s in foreclosure who
has not done at least one
refinance. 

“The first one makes the
second one so much easi-
er,” she says.

Sometimes, homeowners
who don’t set up a cash

fund for repairs go the
refinancing route to pay
for that new roof or
waterline replacement, but
she says there are other
options they should ex-
plore first. She can help
the homeowner find them.

“There are things people
go into debt for when they
could have gone through a
program,” Sandella says.

Even if your house is paid
off or you’re current on

your mortgage, the fore-
closure epidemic should
be of concern to you. She
says for every foreclosure
in your neighborhood, the
value of your house is driv-
en down by 1 percent.
There is also the issue of
homelessness — not just
for people who lost the
home they were buying,
but also renters who live in
houses owned by investors
who fail to pay their mort-

gage loans. In those cases,
the renters often don’t
know there is a problem
until a sheriff’s deputy
shows up to evict them.

“I look at this and I think,
‘Where are these people
going to go?’” Sandella
says.

Contact Sandella at
kathys@doyccac.org or
992-2121. There is no
charge for her services.

Foreclosure
Continued from 6

 • Factory Maintenance
 • Brakes • Alignments • Batteries
 • Air Conditioning • Engine Work

 • Computer Diagnostics • Tires

 Watson’s Auto Tec h

 224-1297
 Corner of Rt. 84E. & State Rd.

Just ask Cindy Rodriguez
of Miami. Soon after Ken-
neth Reyes popped the
question in February, he
was laid off from his con-
struction job. They had to
drop their first reception
choice for a less expensive
venue. Though the wed-
ding isn’t until May 2010
and Reyes hopes to land a
job well before then, the
couple is trimming back on
everything from the open
bar to the party favors.

“Prices are a reality
check,” Rodriguez says.
“But we want to stay with-
in our means. We don’t
want to go into debt for a
party.”

As weddings are down-
sized, couples are forced
to be more creative, a
trend wedding planner
Vega says can actually
make things more fun.
Brides no longer balk at

the idea of searching pawn
shops for wedding bands
or buying a used wedding
dress at a thrift store. In
fact, while some wedding
industry professionals
lament slowing sales, Josie
Daga, founder of pre-
ownedweddingdresses.co
m, reports traffic to her
Web site is up 200 percent
from last year.

“There’s a new con-
sciousness, an awareness,
that there are other
options,” Daga says. “Peo-
ple are looking for differ-
ent ways to save.”

Set Priorities

When wedding planner
Vega first meets with a
couple, she asks them to
fashion a reasonable budg-
et. She then has them rank
their priorities. One cou-
ple may want a lavish meal
but may be willing to
skimp on the flowers.
Another might choose fab-
ulous photographs over an
open bar.

The key is to keep an
open mind. “You can have
a very nice wedding on a
strict budget,” Vega says.
“But you shouldn’t go into
debt for it.”

Soon after Andrea Guz-
man began planning her
December 2008 wedding,
she realized her budget
wouldn’t allow for the
200-person guest list she
and groom Hernando Vega
had put together. The cou-
ple, as well as both sets of
parents, were contributing
to the cost.

So Guzman slashed the
list to 80, scheduled the
reception for a Saturday
afternoon and made it a
cocktail party instead of a
dinner. She didn’t hire a DJ
either, but used a friend’s
sound system to hook up
her iPod. She also trimmed
back on the photographer,
opting for a CD with pho-
tos but no album.

“It was either a big
reception or the honey-
moon,” says Guzman, who
went off to San Francisco

and the Napa Valley with
Vega. “And we really want-
ed the honeymoon.”

Cost-conscious couples
learn quickly what’s impor-
tant to them. When Marie
Williams married Jeff
Barnes last summer, they
decided to splurge on a
party at the Marriott
Dadeland for about 100
guests. Everything else was
open to negotiation.

“We looked around and
decided whose talents we
could use and who we
could network with to get
better deals,” Barnes says.

Aside from recruiting a
friend who is a graphic
designer to print her invi-
tations, she enlisted her
creative chums’ help for
trinkets and seating charts.
Always on the lookout for
sales, she scored a few
good ones — the flower
girl’s basket was on clear-
ance at the Rag Shop, her
shoes at DSW. She bor-
rowed the ring pillow, the
cake cutter and drink
flutes and got “a great

deal” for the limo through
a friend.

“Together as a couple we
decided what’s important
and we kept our focus on
that,” she says. “I think
you have to pick one or
two things that will really
make it for you and let go
of the rest.”

Couples can still have a
fairy-tale wedding even as
they scale back, says Suzie
Coelho, author of “Style
Your Dream Wedding”
($49.99, Thomas Nelson).
And she doesn’t expect a
return anytime soon to the
lavish wedding receptions
of years past, when fami-
lies tried to outdo one
another and often took out
loans to finance what they
couldn’t afford.

“It’s no longer cool to be
showy,” Coelho says.
“People are reevaluating
the way they live their
lives and how they spend
their money. Weddings are
just an extension of that.”

Brides
Continued from 5




